Deconstructing an Advertisement:
Choose an ad from one of the magazines in class.  The ad must have text as well as visuals.  After choosing the ad, complete an inventory analysis, detailing the affect of the advertisement.  Respond to the following questions in list form, not paragraphs.
	1. Describe the advertisement. What do you see? What is going on in the ad?


	

	2. Who is the target audience? What clues lead you to this conclusion?  Consider where the ad was placed (what magazine is it in, and what clues does that give you about the product?).
	

	3. What is the ad trying to persuade the audience to do / how is the ad intended to persuade the audience to feel? 


	

	4.  How does the ad use color? Does it direct attention to specific parts of the ad?  Are the colors symbolic in any way?


	

	5.  How does the ad use text? Analyze the diction of the text:  Are there words of urgency?  Are there words repeated?  Are there words that establish tone?


	

	6.  How does the ad use images? 


	

	7.  How does the ad establish ethos, logos, pathos?


	

	8.  Does the ad make assumptions about Gender? Race? Class?


	

	9.  What is the overall tone of the ad, and how is that established?


	

	10.  How effective is the advertisement?


	


